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HELLO, MY NAME IS

| am an ambitious art director and graphic designer
with over seven years of agency experience residing
in Rochester, New York. Since graduating with a BFA
in graphic design in 2011, | have assisted multiple
organizations both large and small with their visual
communication and creative marketing needs. Some
of these brands include Xerox, Constellation Brands,
Excellus, Kia Motors, Textron, and Highmark.

Thank you for taking the time to check out some of
my work. Flip through this .pdf portfolio or find more
on my website

click on images to view individual projects
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TIMELINE

ARCHITECTURE

CORPORATE BRANDING GUIDELINES

COLOR PALETTE TEXTRON BLUE GRADIENT THE TEXTRON ANGLE

The brand color onBiu TEXTRON BLUE
T . PANTONE 294 €
o b Yk
TEXTRON LIGHT BLUE
PANTONE 292!
TEXTRON WHITE
PANTONE WHITE
TEXTRON DARK GRAY (COATED)
PANTONE COOL GRAY T1C
61 85 )
TEXTRON DARK GRAY (UNCOATED)
PANTONE 425
(GB: 10411041105

Art direction, brand and identity development, production design

Textron is an advanced technologies conglomerate that owns and manages over 20 successful
brands. As an art director at Roberts Communications, | was privileged to lead a small team in
developing and redesigning the umbrella brand'’s visual standards and branding guidelines.
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xerox.com
xerox.com

"
FROM VISAS'TO HOME

/:‘ CPING CONTACT CENTERS
/WORK 25% FASTER, SO CUSTOMER
RELA} IONSHIPS WORK BETTER.

SENDING YOUR TALENT HALFWAY MOVING FOUR-LEGGED
AROUND THE WORLD WORKS BETTER. . \C RENCCATIGHEEES

Xemx Inteligent Automation helps companies work with customers more personally

efcenty. Usrg e me G and macieeamig o ancis o esord e The best partners care about your staf just as much as you do. That's why we combine G
nda Work can work better. Xerox Q ) Let your talented HR staff manage people—not mobility. With decades of global = ‘@ dashboards, analytics and decades of experience, providing 360-degree global mobility Xerox . ‘
24 experience, 23 locations worldwide nd o EXDE“‘SE in everything from house Xerox ' services. W love making life easy for you—and your employees. Work can work better. v,
Xerox Customer Care soon to be CONDUENT hunting to helping spouses find jobs, we have you covere. Work can work better. b

Art direction, production design

This diverse series of ads was concepted and designed in order to strengthen and give life to
Xerox's corporate tagline “Work can work better.” The ads have since been resized and reused
in various digital and print publications worldwide.
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PRODUCT REFERENCE GUIDE

W menu INTRODUCTION | MODEL OVERVIEW | SPECIICATIONS / ACCESSORIES | WALKAROUND | FEATURES

FEATURES

Art Direction, production design

INTRODUCTION
£ INTRODUCTION The Entry CUV Reinvented and Redefined

& MODEL OVERVIEW

4 SPECIFICATIONS.

CESSORIES

& WALKAROUND

Q. FEATURES
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UVO link

Registration Steps
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In recent years, Kia Motors has become one of the largest automotive manufacturing companies in
the world. | was hired as a remote freelance designer to update their marketing collateral and training
materials to be more modern and sharp, while still aligning to the company's strict brand standards.
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Idle, Stop and Go (ISG) System
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HEALTH INSURANCE ENROLLMENT DIRECT MAIL PIECES
Highmark Blue Cross Blue Shield

Graphic design, production design

Highmark Blue Cross Blue Shield is one of Pennsylvania, West Virginia, and Delaware’s leading
healthcare providers. In my time freelancing at Partners and Napier, | worked with an established and
talented team in designing, producing, and versioning several direct mail pieces and touchpoints.
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poster

Pesticides poison waterways, soil, animals and people. Rege:

Join the organic

at

nerate the planet.

Art direction

The concept behind this campaign utilized a fresh apple carved
to depict the recognizable layout of a world map. The apple
was then photographed for thirty consecutive days to create a
visual timelapse of the planet quickly rotting away. This piece
was used to create a short video, looping .gif, and a poster
that was featured in Ads of The World. The timelapse can be
viewed

timelapse animation

._\
e
‘./

v

Go organic.



https://vimeo.com/197706542
https://vimeo.com/197706542
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Business and Technology Harmonized

ROCHESTER

Art direction, brand and identity development, production design

These marks represent a sampling of logos and brands | have
developed and created throughout my professional career.
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Celebrating In-Plant Heroes

Xerox is proud to showcase those who
dare to do more.

Cathy Skoglund's heroic approach turned
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Art direction, video production, email marketing

video

Cathy Skoglund

Director, Print & Imaging Lab Az STATEIERSITY

This monthly campaign targeted potential Xerox managed print services and production customers alike. By highlighting the
inspirational ways print shop owners use their Xerox products for the greater good, we engaged emotions and empathy to
raise sales and awareness of products and services. Several of these videos can be seen on the


https://www.youtube.com/watch?v=lHmvwKZXpTo&t=6s
https://www.youtube.com/watch?v=UzLK6Sudvn0&t=4s
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various examples of usage

Art direction, brand and identity development, production design

The Rochester Museum and Science Center is one of the area’s most visited public attractions.
As a freelance designer, | was asked to assist in creating a mark and extension of their branding
for their centennial celebration. The logo was used and printed on the institution’s collateral
throughout the year long event.

NAP>MX

Aiscovevy goes own

RMSC

Rochester Museum & Science Center
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Art direction, email marketing, web design

Superior Plus Energy Services is a Northeast and Mid-Atlantic energy company specializing in fuel delivery and outstanding

customer service. This personalized campaign encouraged customers to refill early in the season in order to have security and
peace of mind for the upcoming cold winter months.

oo =

”,

RS
Superior Plus
P arvis

We do fuel.

So you can do you.

[Fnamel,

You have more important things to do than look up or call around for fuel costs.

That's why we think youill find our weekly fuel price updates super helpful and our
timely online ordering process to be extra convenient.

Order before Dec. 21 and get a FREE pair of
Polar Fleece Gloves.

The first 75 customers will receive the perfect pair of gloves for
the cold winter many are predicting.

Our goal is to keep you heated and comfortable, so you can save your time for
hitting the trails ying a family activity, or whatever else makes you happy.

Thank you for letting us keep you warm!
Sincerely.

Andre yton
President, Superior Plus Energy Services

landing page

Z
Superior Plus
sy entis

We do fuel.
So you can do you.

[FNamel. you have more important things to do
than research fuel costs. Here are the current
prices in your area

2 8 Propane
u (cents/gallon)

Or call 1.855.588.4326

Order before Dec. 21and geta
FREE pair of Polar Fleece Gloves.
(Available to the first 75 customers)

umertPrices, 02853 2236 (CERETED
.

Propane o

Let us make it easy for you. Sign up for weekly price
alert emails, 50 you don't have to remember to
checkin with us.
[First Namel
ILast Namel
IStreet Address]
[Street Address 2]
(City]
IState] 1Zip Codel

[Emaill
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hief
mist

Why Digitization Matters

And how document analytics can help.

Plus, with the right data,

people will be more motivated to get
behind your digitization efforts.

ey
V4

G

v

71% of organizations say digitization is key to their corporate strategy.*

T For thousands of VR nas I . - - - -
honorably served humankind,
documenting everything from

the exploits of pharaohs to the
bUSineSS plans Of Corporation& - - - - -

Yet Only 10%

of organizations are digitized across major process areas**

s 2016, hief .
fensby 2016 ptimist

Uncover more digitization insights.

Faster drg}nl 4

transformagion §

N | s -
Read Document Read Faster Digital
Analytics eBook » Transformation eBook »

Follow Chief Optimist for smart ways to transform your business:

v Xin/

Ghimist Bhiimist

So what do you think?

Are you ready

to get this digitization thing going?

Art direction, illustration

Chief Optimist is a publication and blog sponsored by Forbes Magazine that uses positive
attitudes and optimistic strategies to promote new business ideas as well as Xerox services.
This is one of many pieces of various marketing | have created for the brand.


http://www.slideshare.net/Xerox-MPS/why-digitization-matters-and-how-document-analytics-can-help
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CS Space

Art direction, production design

% INTERESTED + % WHO FOLLOW + % WHO ARE AVID FANS + THE AVERAGE FAN RATING
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CS Space is a research and brand strategy consultancy that publishes analytic reports for brands and businesses looking to stay
in tune with developing entertainment, sports and lifestyle preferences. As a freelancer working entirely remotely, | designed and
produced templates and thousands of data driven charts, tables, and infographics to visually represent their library of data.
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college specific infographics

224 NITTANY LIONS

have taken their talents to Textron.

oversized career fair banner and backdrop

FAST POWERFUL MEANINGFUL

FUNSMART REAL

58 NITTANY LIONS o 25 COUNTRIES OF OPERATION
HAVE ENTEREDOUR =
LEADERSHIP DEVELOPMENT

PROGRAM SINCE 2010.
TEXTRON.COM/CAREERS tha
#TextronReal

6 ks

toxton
exonresl

CONTINUE TO SHARPEN YOUR SKILLS—
JOIN TEXTRON.

Bell 429
4,500 Ibs.

MAKE SOMETHING
SUPPORTED AW

Want to have a positive impacton
the world? Here's your chance.

moaron  \(Eal

Qv W

11 likes

textron At Textron, you don't just make a career. You
make a real difference.

engineering video

Art direction, brand and identity development, video production, social media, production design

This multichannel campaign was designed to recruit graduating students to apply to work for Textron. Tactics and collateral designed for
this campaign included videos, infographics, email marketing, social media posts, direct mail pieces, and an interactive web application.
A as well as several others | helped produce can be seen on the


https://vimeo.com/196107008
https://www.youtube.com/watch?v=q_ioSoOUVvU
https://vimeo.com/196107008

| appreciate you taking the time out of your schedule to
review some of my work. | am currently looking for new
opportunities within the creative industry and | would
love to discuss the possibility of working with you.

% www.kelleyredmond.com
= kelleyredmond31@gmail.com
< 585.944.1154
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