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THERE’S AN APP  
(AND VIDEO) FOR THAT!

The Kia Augmented Reality (AR) Owner’s Manual App and YouTube 

Kia Feature Function Videos provide owners of select Kia models with 

instant access to information about their vehicles. 

The Kia Augmented Reality (AR) Owner’s Manual App allows customers to quickly access information about specific  
features using their Apple® or Android® smartphone or tablet.

I am an ambitious art director and graphic designer 
with over seven years of agency experience residing 
in Rochester, New York. Since graduating with a BFA 
in graphic design in 2011, I have assisted multiple 
organizations both large and small with their visual 
communication and creative marketing needs. Some 
of these brands include Xerox, Constellation Brands, 
Excellus, Kia Motors, Textron, and Highmark.

Thank you for taking the time to check out some of  
my work. Flip through this .pdf portfolio or find more 
on my website www.kelleyredmond.com.

  PeSTICIDES 
CAUSE ECOCIDE. 

Learn more at organicconsumers.org

Why Digitization Matters
And how document analytics can help.

CORPORATE BRANDING GUIDELINES

©2016 Xerox Corporation. All rights reserved. Xerox®, Xerox and Design® and “Work Can Work Better” are trademarks of Xerox Corporation in the U.S. and/or other countries.

FROM VISAS TO HOME SALES TO 
MOVING FOUR-LEGGED FRIENDS, 
SO RELOCATION WORKS BETTER.

xerox.com

©2016 Xerox Corporation. All rights reserved. Xerox®, Xerox and Design® and “Work Can Work Better” are trademarks of Xerox Corporation in the U.S. and/or other countries.

The best partners care about your staff just as much as you do. That’s why we combine 
dashboards, analytics and decades of experience, providing 360-degree global mobility 
services. We love making life easy for you—and your employees. Work can work better.

MAKE SOMETHING   
    FAST POWERFUL MEANINGFUL  
          FUN SMART REAL

#TextronReal
TEXTRON.COM/CAREERS   

click on images to view individual projects

Kelley Redmond.

http://www.kelleyredmond.com


CORPORATE BRANDING GUIDELINES 
Textron Inc.

Art direction, brand and identity development, production design

Textron is an advanced technologies conglomerate that owns and manages over 20 successful 
brands. As an art director at Roberts Communications, I was privileged to lead a small team in 
developing and redesigning the umbrella brand’s visual standards and branding guidelines.

CORPORATE BRANDING GUIDELINES

COLOR PALETTE

The brand color palette consists of Textron Blue, 
Textron Light Blue and Textron Dark Gray. The 
primary Textron brand color is Textron Blue. 
Textron Dark Gray should only be used for type. 
The Pantone, CMYK and RGB values for each color 
are defined to the right. Note: The Pantone value 
for Textron Dark Gray is different for coated and 
uncoated applications.

For small type printed CMYK, substitute black  
for Textron Dark Gray. Also use black as a  
substitute for Textron Blue in one-color and 
grayscale applications.

TEXTRON BLUE
PANTONE 294 C

CMYK: 100 \ 58 \ 0 \ 21
RGB: 0 \ 85 \ 150

TEXTRON DARK GRAY (COATED)
PANTONE COOL GRAY 11 C

CMYK: 65 \ 57 \ 52 \ 29
RGB: 85 \ 86 \ 90

TEXTRON LIGHT BLUE
PANTONE 2925

CMYK: 76 \ 25 \ 0 \ 0
RGB: 0 \ 155 \ 222

TEXTRON DARK GRAY (UNCOATED)
PANTONE 426 U

CMYK: 71 \ 63 \ 55 \ 22
RGB: 104 \ 104 \ 105

TEXTRON WHITE
PANTONE WHITE

CMYK: 0 \ 0 \ 0 \ 0
RGB: 255 \ 255 \ 255

16

\\ \ \ \

7

TIMELINE

1980s: 
Positioned  
for Growth

1990s: 
Preparation for  

the 21st Century

1960s: 
Entering the 

Transportation Industry

1970s: 
Surviving Amid  

a Financial Crisis

True to its tradition of  
diversification, Textron acquired 

Avco (now Textron Systems), 
Lycoming and Greenlee.

Textron focused on obtaining  
its revenues from its core  

businesses–aircraft,  
automotive, industrial and 

finance. To help achieve  
that goal, Textron purchased 

Cessna, Kautex and Cushman.

After acquiring E-Z-GO and Bell 
Helicopter, and forming Textron 
Financial, Textron bid farewell  

to the textile industry and  
was recognized as a pioneer  

of the conglomerate.

Textron persevered through 
tough economic times, winning 
new customers in the aerospace 

industry. Textron grew again 
with the purchase of  

Jacobsen in 1978. 

TEXTRON BLUE GRADIENT

The signature Textron gradient is a clean, deep 
blue texture that can be cropped for different  
applications. The lightest portions of the  
gradient are Textron Blue. Smaller sections  
of the full gradient can be used to produce 
background colors that range from Textron 
Blue to shades that are near pure black. 

When possible, use the full gradient  
or cropped sections of the gradient instead  
of a flat color to add depth. Only use the  
approved Textron Blue Gradient artwork. 
Do not produce alternative gradients without 
approval by Textron’s marketing department 
(see page 41 for marketing contacts). 
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THE TEXTRON ANGLE

The Textron Angle is taken from the repeating  
slash element derived from the angle of the logo’s  
letterforms. The angle can be used as a framing  
style for brand photography. 

Examples of the angle being used correctly in  

a few scenarios are displayed to the right.
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WORK CAN WORK BETTER ADVERTISEMENTS 
Xerox Corporation
Art direction, production design

This diverse series of ads was concepted and designed in order to strengthen and give life to 
Xerox’s corporate tagline “Work can work better.” The ads have since been resized and reused 
in various digital and print publications worldwide.

Xerox Intelligent Automation helps companies work with customers more personally 
and efficiently. Using real-time data and machine learning to anticipate and respond 
on any device means faster answers and a lasting connection. Work can work better.

Xerox Customer Care soon to be

xerox.com

HELPING CONTACT CENTERS 
WORK 25% FASTER, SO CUSTOMER 

RELATIONSHIPS WORK BETTER.

©2016 Xerox Corporation. All rights reserved. Xerox®, Xerox and Design® and Work Can Work Better are trademarks of Xerox Corporation in the U.S. and/or other countries.
©2016 Xerox Corporation. All rights reserved. Xerox®, Xerox and Design® and “Work Can Work Better” are trademarks of Xerox Corporation in the U.S. and/or other countries.

xerox.com

Let your talented HR staff manage people—not mobility. With decades of global 
experience, 23 locations worldwide and expertise in everything from house 
hunting to helping spouses fi nd jobs, we have you covered. Work can work better.

WE’LL TAKE ON THE LOGISTICS, SO 
SENDING YOUR TALENT HALFWAY 
AROUND THE WORLD WORKS BETTER.

©2016 Xerox Corporation. All rights reserved. Xerox®, Xerox and Design® and “Work Can Work Better” are trademarks of Xerox Corporation in the U.S. and/or other countries.

FROM VISAS TO HOME SALES TO 
MOVING FOUR-LEGGED FRIENDS, 
SO RELOCATION WORKS BETTER.

xerox.com

©2016 Xerox Corporation. All rights reserved. Xerox®, Xerox and Design® and “Work Can Work Better” are trademarks of Xerox Corporation in the U.S. and/or other countries.

The best partners care about your staff just as much as you do. That’s why we combine 
dashboards, analytics and decades of experience, providing 360-degree global mobility 
services. We love making life easy for you—and your employees. Work can work better.



PRODUCT REFERENCE GUIDES AND MONTHLY NEWSLETTERS 
Kia Motors

Art Direction, production design

In recent years, Kia Motors has become one of the largest automotive manufacturing companies in 
the world. I was hired as a remote freelance designer to update their marketing collateral and training 
materials to be more modern and sharp, while still aligning to the company’s strict brand standards.
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* See the last two pages for Safety 
Information and Legal Disclaimers

Idle, Stop and Go (ISG) System 
OVERVIEW

Your customers may become surprised when their engine stops while sitting at a standstill. Many customers are not 
familiar with how the Idle, Stop and Go (ISG) system operates, so it’s important you educate the customer on why their 
vehicle has an ISG system and how it operates during the delivery. 

ACTION STEPS

1. Explain that the ISG system is designed to help reduce 
fuel consumption by automatically shutting down the 
engine when the vehicle is at a standstill. 

2. Fully explain the ISG system to the customer 
including:

 a.  When the ISG system is ON and the vehicle is at 
a standstill, the engine may stop and the green 
AUTO STOP indicator on the instrument cluster will 
illuminate.

 b.  The engine will restart when the brake pedal is 
released or the shift lever is moved from D (Drive) 
to the R (Reverse) position or to Sport Shift mode. 

 c.  When engine restarts, the green AUTO STOP 
indicator on the instrument cluster will turn off

 d.  To deactivate the ISG System, press the ISG OFF 
button. If you press again, the system will be 
activated. 

3. Review the following important reminders with the 
customer:

 a.  ISG is active by default at vehicle start-up. When 
ignition is cycled, ISG will turn ON again.

 b.  Under certain conditions, the engine will restart 
automatically even if the brake pedal is still 
depressed (see Owner’s Manual).

 c.  If the AUTO STOP indicator is continually blinking 
yellow and the ISG button LED is on, please contact 
an authorized Kia dealer.

4. Explain when the ISG system is disabled, which occurs 
when:

 a. The seat belt is unfastened.

 b. The hood or a door is opened.

 c. Battery condition is poor.

 d. The front or rear defroster is turned on.

 e. Engine coolant temperature is low.

 f.  The outside ambient temperature is too high/low.

 g. Emission control devices activate.

 h. The vehicle is on a steep slope

Tip 2 Tip 4Tip 1 Tip 3 Tip 5 Tip 6

2021 Seltos SX shown
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* See the last two pages for Safety 
Information and Legal Disclaimers

FEATURES
S – Standard | O – Optional | N/A – Not Available

LX S 2.0L EX S 1.6T SX

SEATING & INTERIOR

5-passenger Seating S S S S S

6-way Manually Adjustable Driver's Seat S S N/A S N/A

10-way Power Adjustable Driver’s Seat w/ Power Lumbar Support N/A N/A S N/A S

4-way Adjustable Front Passenger’s Seat S S S S S

Heated* Front Seats N/A O w/AWD S S S

Driver Pumping Device S S N/A S N/A

60/40 Split-folding Rear Seats S S S S S

Interior Door Handles w/ Satin Chrome Accents N/A S S S S

Leather-wrapped Steering Wheel & Shift Knob N/A S S S S

SAFETY & SECURITY

Tire Pressure Monitoring System* (TPMS) S S S S S

Dual Front Advanced Airbags* S S S S S

Dual Front Seat-mounted Side Airbags* S S S S S

Full-length Side Curtain Airbags* S S S S S

Electronic Stability Control* (ESC) S S S S S

Four-wheel Anti-lock Brake System* (ABS) S S S S S

Hill-start Assist Control* (HAC) S S S S S

Impact-absorbing Steering Column S S S S S

COMPETITION

DELIVERY

DRIVER ASSIST

UVO

FEATURES

WALKAROUND

ACCESSORIES

SPECIFICATIONS

MODEL OVERVIEW

INTRODUCTION

20
21

PRODUCT REFERENCE GUIDE

Seltos

2021 Seltos SX shown

V05 – March 3, 2020 
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* See the last two pages for Safety 
Information and Legal Disclaimers

UVO link
Registration Steps
In order to begin to use UVO link*, owners must complete the 
registration process. It is essential that you help your customer with this 
process during vehicle delivery. To register a UVO account and activate 
UVO link* with the customer’s vehicle, follow these steps on the right:

Download the Kia Access with UVO link* app 
from your preferred app store. Launch the 
app and login or create an account

Connect to your car by entering your VIN (you can 
usually find your VIN on the side of the driver seat 
door). Request a verification code to activate UVO.

Now, on your car’s Head Unit, select “Activate 
UVO,” and choose “I already have a code” to 
enter the verification code you received.

Select “I have entered the verification 
code” on your mobile device.

REVIEW RESOURCES

• www.kia.com (owners tab)

• Kia Owner’s Website (owners.kia.com)

• KGIS (KDealer > Favorites – View All > KGIS > Click here to continue 
to KGIS > Quick Links)

• Features and Functions Guides, Owner’s Manuals 

• To contact the UVO call center, call 1-844-886-9411

• Be sure to complete the required UVO training program to learn 
more about this technology

NOTE: Images are not to scale and are for Illustration purposes only.
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* See the last two pages for Safety 
Information and Legal Disclaimers

INTRODUCTION
The Entry CUV Reinvented and Redefined
The all-new 2021 Kia Seltos combines emotional design, 
cutting-edge technology, and intelligent use of cabin space, 
making it a standout in the Entry CUV segment. Positioned 
between the Soul and Sportage, Seltos will be the newest 
AWD-available model in the Kia family for  
the segment.

Style and versatility both come standard on the 5-passenger 
2021 Seltos. All trim levels boast a strong exterior stance 
with a refined front fascia and blacked-out radiator grille, 
leading a dynamic profile accentuated by stylish alloy 
wheels. The cabin is equally as impressive, offering an 
available Supervision instrument panel with 7-inch Thin-Film 
Transistor (TFT) color LCD screen as well as the flexibility 
of standard 60/40 split-folding rear seats with a two-step 
reclining function. Class-leading rear air vents and a rear USB 
charging port are also available on the EX and SX trim levels.

Performance is always on top, thanks to the two engine 
options. LX, S 2.0L, and EX trim levels come with the 2.0L 
4-cylinder MPI Atkinson Nu 16V DOHC with Dual CVVT engine 
paired with an Intelligent Variable Transmission (IVT). The 
sporty S 1.6T and well-appointed SX benefit from a 1.6L 
4-cylinder GDI Turbo Gamma 16V DOHC with Dual CVVT 
engine and 7-speed dual-clutch transmission (DCT). For 
enhanced capability, the Dynamax®* all-wheel-drive system 
with LOCK mode is standard on LX, EX, S 1.6T, and SX trim 
levels; the system is available on S 2.0L.

Next-generation technology is available throughout the 2021 
Seltos. Available features include a best-in-class 10.25-
inch touch screen display with UVO link*, a Bose* Premium 
Audio, Multi-Bluetooth®* that allows two phones to be 
simultaneously connected for added convenience, a wireless 
phone charger* shelf and Mood Lighting, with six themes and 
eight glow-only options that beat with the music.

Seltos offers the latest Advanced Driver Assistance Systems* 
(ADAS) as well. Standard features include Rear Occupant 
Alert* (ROA) and a Rear View Monitor with Parking Guidance* 
(RVM w/ PG).  Available features include Lane Departure 
Warning* (LDW), Lane Keeping Assist* (LKA), Driver Attention 
Warning* (DAW), Forward Collision-Avoidance Assist–Ped* 
(FCA-Ped), Forward Collision-Avoidance Assist-Cycle* (FCA-
Cyc), Smart Cruise Control with Stop & Go* (SCC w/ S&G), 
Blind-Spot Collision-Avoidance Assist-Rear* (BCA-R) with 
Rear Cross-Traffic Collision-Avoidance Assist* (RCCA), High 
Beam Assist* (HBA), and Safe Exit Assist* (SEA).

Seltos also offers Remote Start* using the Smart key fob. 
The feature, which is standard on the EX and SX trims  allows 
owners to start the engine and climate control activation 
via the key fob. That way, the cabin is comfortable before 
occupants enter. 

2

* See the last two pages for Safety 
Information and Legal Disclaimers

2021 Seltos SX shown
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* See the last two pages for Safety 
Information and Legal Disclaimers

Color Options
Exterior Colors1 Interior Colors1

LX S 2.0L/S 1.6T EX SX SX SUNROOF PACKAGE

CLOTH CLOTH AND SOFINO LEATHERETTE-TRIMMED SOFINO LEATHERETTE-TRIMMED SOFINO LEATHERETTE-TRIMMED SOFINO LEATHERETTE-TRIMMED 

 
Black Cherry (9H)

 
Black (WK)

 
Black (WK)

 
Black (WK) Gray (WK) Black (WK)

N/A  
Black (WK)

N/A

 
Snow White Pearl (SWP)

 
Black (WK)

 
Black (WK)

 
Black (WK) Gray (WK) Black (WK)

N/A  
Black (WK)

N/A

 
Steel Gray (KLG)

 
Black (WK)

 
Black (WK)

 
Black (WK) Gray (WK) Black (WK)

 
Gray (WK)

 
Black (WK)

 
Gray (WK)

 
Gravity Gray (KDG)

N/A  
Black (WK)

 
Black (WK) Gray (WK) Black (WK)

 
Gray (WK)

 
Black (WK)

 
Gray (WK)

 
Mars Orange (M3R)

N/A  
Black (WK)

N/A N/A
Black (WK)

N/A N/A N/A

 
Neptune Blue (B3A)

 
Black (WK)

 
Black (WK)

 
Black (WK) Gray (WK) Black (WK)

 
Gray (WK)

 
Black (WK)

 
Gray (WK)

 
Dark Ocean Blue (BU3)

N/A N/A  
Black (WK)

N/A N/A  
Gray (WK)

N/A N/A

 
Starbright Yellow (B4Y)

N/A N/A N/A N/A N/A N/A  
Black (WK)

 
Gray (WK)

1Color matches are a close approximation. Color may vary due to print reproduction.



HEALTH INSURANCE ENROLLMENT DIRECT MAIL PIECES 
Highmark Blue Cross Blue Shield

Graphic design, production design

Highmark Blue Cross Blue Shield is one of Pennsylvania, West Virginia, and Delaware’s leading  
healthcare providers. In my time freelancing at Partners and Napier, I worked with an established and 
talented team in designing, producing, and versioning several direct mail pieces and touchpoints.



PESTICIDES CAUSE ECOCIDE POSTER AND TIMELAPSE 
Organic Consumers Association
Art direction

The concept behind this campaign utilized a fresh apple carved 
to depict the recognizable layout of a world map. The apple 
was then photographed for thirty consecutive days to create a 
visual timelapse of the planet quickly rotting away. This piece 
was used to create a short video, looping .gif, and a poster 
that was featured in Ads of The World. The timelapse can be 
viewed here.

poster

timelapse animation

https://vimeo.com/197706542
https://vimeo.com/197706542


Business and Technology Harmonized 

S P O R T S  A P P A R E L

VARIOUS BRANDING AND IDENTITY PROJECTS
Art direction, brand and identity development, production design

These marks represent a sampling of logos and brands I have 
developed and created throughout my professional career. 

L E A G U E

R O C H E S T E R

Underbite 
media 



landing page

email video

IN-PLANT HEROES DIGITAL CAMPAIGN 
Xerox Corporation
Art direction, video production, email marketing

This monthly campaign targeted potential Xerox managed print services and production customers alike. By highlighting the 
inspirational ways print shop owners use their Xerox products for the greater good, we engaged emotions and empathy to 
raise sales and awareness of products and services. Several of these videos can be seen on the Xerox YouTube channel.

https://www.youtube.com/watch?v=lHmvwKZXpTo&t=6s
https://www.youtube.com/watch?v=UzLK6Sudvn0&t=4s


various examples of usage

RMSC CENTENNIAL CELEBRATION 
Rochester Museum & Science Center
Art direction, brand and identity development, production design

The Rochester Museum and Science Center is one of the area’s most visited public attractions.  
As a freelance designer, I was asked to assist in creating a mark and extension of their branding 
for their centennial celebration. The logo was used and printed on the institution’s collateral 
throughout the year long event.



email

landing page

PERSONALIZED WILL CALL FUEL CAMPAIGN 
Superior Plus Energy Services
Art direction, email marketing, web design

Superior Plus Energy Services is a Northeast and Mid-Atlantic energy company specializing in fuel delivery and outstanding 
customer service. This personalized campaign encouraged customers to refill early in the season in order to have security and 
peace of mind for the upcoming cold winter months.



Why Digitization Matters
And how document analytics can help.

Plus, with the right data,  
people will be more motivated to get  

behind your digitization efforts.

Paper has been great.  
For thousands of years, it has 
honorably served humankind, 
documenting everything from 

the exploits of pharaohs to the 
business plans of corporations.

So what do you think?  

to get this digitization thing going?
Are you ready

71% of organizations say digitization is key to their corporate strategy.*

Yet Only 10%
of organizations are digitized across major process areas.**

*Source: Digitization at Work, Xerox 2016. 
**Source: Digitization Survey, Flensby 2016.

Uncover more digitization insights.

Follow Chief Optimist for smart ways to transform your business:

Read Document  
Analytics eBook ›

Read Faster Digital 
Transformation eBook ›

WHY DIGITIZATION MATTERS SLIDESHARE 
Chief Optimist
Art direction, illustration

Chief Optimist is a publication and blog sponsored by Forbes Magazine that uses positive 
attitudes and optimistic strategies to promote new business ideas as well as Xerox services. 
This SlideShare is one of many pieces of various marketing I have created for the brand.

http://www.slideshare.net/Xerox-MPS/why-digitization-matters-and-how-document-analytics-can-help


SPORT FANDOM INFOGRAPHICS AND DATA REPORTS  
CS Space

Art direction, production design

CS Space is a research and brand strategy consultancy that publishes analytic reports for brands and businesses looking to stay 
in tune with developing entertainment, sports and lifestyle preferences. As a freelancer working entirely remotely, I designed and 
produced templates and thousands of data driven charts, tables, and infographics to visually represent their library of data.



MAKE SOMETHING REAL 
Textron
Art direction, brand and identity development, video production, social media, production design

This multichannel campaign was designed to recruit graduating students to apply to work for Textron. Tactics and collateral designed for 
this campaign included videos, infographics, email marketing, social media posts, direct mail pieces, and an interactive web application. 
A recent video as well as several others I helped produce can be seen on the Textron YouTube channel.

MAKE SOMETHING   
    FAST POWERFUL MEANINGFUL  
          FUN SMART REAL

#TextronReal
TEXTRON.COM/CAREERS   

MAKE SOMETHINGAt Textron, there isn’t just one career path. �ere are thousands. As a Fortune 500 
giant spanning the industrial, aviation and defense markets, we can give you options 
regardless of your field of study—with positions in engineering, finance, accounting 
and everything in between. Follow your own unique path to success at Textron. 
Just like the Nittany Lions before you. 

224 NITTANY LIONS
have taken their talents to Textron.

58 NITTANY LIONS
HAVE ENTERED OUR 
LEADERSHIP DEVELOPMENT 
PROGRAM SINCE 2010. 
Discover your passion with firsthand 
experience in multiple industries.

25 COUNTRIES OF OPERATION
Set up shop virtually anywhere in the world.

Zachary Edwin Dailey, 
B.S., Mechanical Engineering,

 Class of ‘06, is now 
Chief Engineer Bell 429 at 

Bell Helicopter.

CONTINUE TO SHARPEN YOUR SKILLS—
JOIN TEXTRON.
Get the resources, training and cultural insights to succeed 
wherever your career takes you.

Learn how you can make your career real at textron.com/careers.

oversized career fair banner and backdrop college specific infographics social media posts

engineering video

https://vimeo.com/196107008
https://www.youtube.com/watch?v=q_ioSoOUVvU
https://vimeo.com/196107008


Thank YYou.
I appreciate you taking the time out of your schedule to 
review some of my work. I am currently looking for new 
opportunities within the creative industry and I would  
love to discuss the possibility of working with you.

www.kelleyredmond.com
kelleyredmond31@gmail.com
585.944.1154 

http://www.kelleyredmond.com
mailto:kelleyredmond31%40gmail.com?subject=
mailto:kelleyredmond31%40gmail.com?subject=
http://www.kelleyredmond.com

